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July 16, 1979 


Ms. Jeanne Bonhomme 
Philip Morris Inc. 
100 Park Avenue 
New York, N.Y. 10017 


Dear Jeanne: 

As per our conversations, we have scheduled a series of qual¬ 
itative one-on-ones to obtain consumer reactions to the two 
Summit campaigns currently being considered for simulation 
testing (representative ads are attached). In addition to 
helping us better understand comprehension of and reactions 
to the campaigns, the findings will aid in the selection of 
which of the specific ad executions should be utilized in 
the simulation test. 

The interviews will be conducted Wednesday, July 18 betv/een 
10am and 8pm at: 


Stratmar Research 
385 Madison Avenue 

Men and women ultra low tar smokers (Carlton, Now,King Size True, 
Kent III and Triumph) and low tar smokers (lights extensions, 
Vantage, Merit, Parliament, and 100 mm True) have been pre¬ 
recruited in half hour intervals. 

A copy of the discussion guide which outlines the procedure 
is attached. 

Please let me know if you have any questions or comments. 


cc: A. Breward A. Udow 

M. Grace J. Zoler 

T. Heck 
M. Hysen 


Cordially, 



Source: https://www.industrydocuments.ucsf.edu/docs/hkyj0004 
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